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THE SINGAPORE ADVERTISING HALL OF FAME AWARDS 2011

ENTRY FORM

CAMPAIGN AWARD CATEGORY
Please tick ( (where applicable) and use a separate form for each submission. 

 FORMCHECKBOX 
  The Campaign of the Year Award

 FORMCHECKBOX 
  The Digital Campaign of the Year Award

 FORMCHECKBOX 
  The Most Effective Media Campaign Plan of the Year Award

 FORMCHECKBOX 
  The International Media Plan of the Year Award
 FORMCHECKBOX 
  The Print Campaign of the Year Award  
 FORMCHECKBOX 
  The TV Campaign of the Year Award  
To be completed by Agency/Client

Campaign Title: Please enter here
To be completed by Agency /Client in no more than 2 pages (in the order below)
1.
STRATEGIC THINKING


A concise articulation of the thinking and overall approach to the specific challenge. Executions 
submitted will be assessed against this strategic summary. Clarity of strategic thinking, 
consumer insights and clear objectives are vital.


Please enter here
2.
IMAGINATION & INNOVATION


The innovative and the imaginative nature of the core concept, the originality and quality of the 
final creative execution and  the creative planning and use of media ‘channels’ are the key 
criteria.


Please enter here
3.
CAMPAIGN PERFORMANCE


How did the campaign perform? Compelling evidence – ‘proof of achievement of successful 
results’ – in relation to the objective(s) will clearly support the submission, especially in the form 
of quantifiable results from credible sources. (Third party verification may be sought).


To aid the judging process, judges will be encouraged to assess the quality of the award 
submission rationale. Primarily this will relate to the clarity and concise nature of the written 
submission.

Please enter here
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